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Paid, Earned, and Owned Media

Advertising

Pay Per Click
Display Ads
Retargeting

Paid Influencers
Paid Promotion
Social Media Ads
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8 MOST ACTIVE SOCIAL MEDIA PLATFORMS —

201 8 SURVEY-BASED DATA: FIGURES REPRESENT USERS" OWN CLAIMED / REPORTED ACTIVITY

FacesoOK | .

YOUTUBE

e B S0GIG e

FB MESSENGER )

INSTAGRAM ~
e 15%
TWITTER -
SKYPE -

LINKEDIN

18%
. SOCIAL NETWORK
PINTEREST 17%

MESSENGER / CHAT APP / VOIP
WHATSAPP 17%

WECHAT 17%

SOURCE: GLOBAIWEBINDEX, §2 & 3 2007 BASED ON A SURVEY OF INTERNET USERS AGED 14-44 NOTES: DATA FOR PLATRORNS WITH AN ASTERISK [*] 18 COLLECTED IN A DIFFERENT PART -
OF THE SURVEY TO OTHER PLATFORM DATA ALL DATA HAS BEEN RERASED TO SHOW TOTAL NATIONAL PENETRATION, REGARDLESS OF AGE. ADVISORY: FIGURES ARE BASED ON RESPONSES E Hnutsu“e*
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T A SURVEY, AND MAY NOT CORRELATE TO SOCIAL MEDIA PENETRATION FIGURES SHOWN ELSEWHERE IN THIS REPORT; FOR FULL DETAILS, SEE THE NOTES AT THE END OF THIS REPORT.



FACEBOOK IS A MEDIA COMPANY

Zuckerberg implies Facebook is a media company, just
“not a traditional media company”
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Facekook CEQ Mark Zackerbery Phosogragh by Cetty mages

AJCTRcRT |-

B Crunchbase
Mark Zuckerberg Finally Admits Facebook Is a

. Mark Zuckerberg gave naw Insignis sbout how ne sees Facebook's role in informing the Facebook -
MEdla com pany weorld todsy dunng a L rdeC one-on-cne year-end chat with COO Ehe.—-_-.ll bt dDerg

Facebook's CEO alsg lent suppoit to employees trying to ight fake news today, though 2
ﬂ n | repors indicated some empioyees wera dissatisfied by hs inc@ily tepid responsa tothe
| issue

Itwas a small step, perhaps, but still a noteworthy one. After months of “Facebook is a new kind of platiorm. s not 2 traditional technology compary.” he said

oday, miFranng Nis exac v 5 fram lastweek when Facebook launched product updartes

denving that Facebook is a media company, Mark Zuckerberg admittedin a ; _ %
and parnerships with outside fact-checkers ta fight fake naws. But then he went 3 s1ep

recent one-on-one interview with his CO0, Sheryl Sandberg, that the cocial g : 5 3
furtner, now saying "It's not a traditional media company. You know, we Dulld technology

il seriaThe 8 | - - " — LOEATIO
network actually is a medla company—although not a rraditional one. and we feel resporsible for how Its used renrartar

For vears, Zuckerberg has arzued that Facebook is just a simple technology That implies Juckerberg does in facr s22 Facebook 25 some kind of madia company, just noz A e e

like the ofd ones that created the content themselnes

facebook.com/mewSocial



Facebook Business
Agrl 39, 2012 ¢ o

Pagos onganically reach about 18% of their lans on average. To make sung
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INBOUND MARKETING



O

Time is Plenty

O

in The Past

O

O

Content is Scarce

O

O

O

Present & Future
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Content is Plenty

Time is Scarce
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Responsible

for <10% of

clicks on the
web

Higher avg
cost to acquire a
new customer

Interruption

Marketing

Powered by
budget &
repetition

Cost remain

generally static

with scale

Inspired by Moz

Search Spam

Paid/Rented Email Lists

TV, Radio, and Print Ads
Billboards & Outdoor Advertising
Throwaway Press Releases
Pop-Ups & Pop-Unders
Contextual Ads

Outbound Sales Calls
Interstitial Pages

Trade Show Booths

Most Social Media Advertising
Forum, Comment, & UGC Spam
Banner & Display Ads

Paid App Reviews

Video Ads

SEO & PPC

Opt-In Email Lists

Authoring Books/Print Media
Supporting/Sponsoring Events
Press & Public Relations
Thought Leadership
Community Building

Influencer Outreach

Blogging

Public Speaking

Earned Social Media

Word of Mouth & Viral Marketing
Content Creation & Marketing
Organic App Store Visibility
Video Content

o1],.7.11:1- 8% Inbound

Responsible for
90% of clicks on
the web

Lower avg cost
to acquire a new

customer
Inbound
L
Marketing
Powered by
creativity, talent,
& effort
Generates
momentum,

making future
efforts easier

© 2017 Magnetolabs Co., Ltd.



Why Inbound?

1

People don’t Want
to be Sold to

But they want to buy (without
being pushed)

2

Ads are
everywhere

and they will be less effective,

more pricey and more
competitive than ever

3

Best Way to Build
Long-term Business

Share your expertise with
your target audiences and
become an authority

© 2017 Magnetolabs Co., Ltd.



What is Inbound?

Attract Convert
Strangers —> Visitors —>
Blog Forms
Keywords Call-to-action

Social Publishing Landing Pages

Close Delight

—p Customers —p Promoters

CRM Surveys
Email Smart Content
Workflows Social Monitoring

* Create great contents that provide value to the right audiences at the right time and win business

* Less Interruption (Ads), More Values (Content)

* Focus on Building your Online Asset at your

Own Place

© 2017 Magnetolabs Co., Ltd.
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1. MIND SET
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2. SKILL SET

1. Inbound Marketing Strategist

7. Content Creator

3. Designer



2. SKILL SET

1. Inbound Marketing Strategist

7. Content Creator

3. Designer CNIKULWIAG : Developer



3. TOOL SET

Jod Mind Set Nandow 1a:0 Skill Set AKL:AUISD
Tool Set D1 B08MIKNMISM Inbound Marketing
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Website & Blogging Platform - WordPress

Search Engine Optimization - Yoast

Social Media Management - Hootsuite

Lead Generation & Email Marketing (Automation) - MailChimp

Customer Relationship Management - HubSpot CRM

Analytics - Google Analytics
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oF pyg®

WEB 9
CHECKLIST o

FOR NON-TECH

CONTENT

asaaidara:nafa soufionisiSusssa msdada Alugndoo

Wasudoamnunoaaudio TRIDudonUtEerioKUaKUQ
dmssoviudisumsWuwkd 15U (Print Stylesheet)
Dru “ulguswawbududs” (Privacy Policy)

ok “BoulunsiRuEms” (Terms & Conditions)
Insid Copyright Akdudunnrkdn

OO0O0O000gao

asavfanxugndavuavdayadada waslhsdwr Swa na:doyadu

DESIGN
0O OlorouiBulsciotuu URL address (favicon)
0O uvualwduoosumwuuiBuikuiaursall (image optimized)
O Jarhkd Tuwudoya” (ki 404 error)
0O sumwiadonou ikuedksumsiaounavurisandanuandeagorioll (Retina display)

[] assvasuBovdvdnsuovsuniw nawoudRiduuiu madavduluififiadrilunierdo
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SEO & Marketing

Dnislddana:AosuiwriiSunnkidl (Page Title na: Meta Description)

InisJari Sitemap WadoeluGoouon SEO (sitemap.xml) .
3 ) nsuawIls

Dmstado Google Analytics IWaldifiuaftdidouiulsd oePARTIADHY 0F EALTH

o Facebook Pixel 1a: Google Tag WWaldTunisrn Remarketing

onisfasunmwaiksunusuu Facebook (facebook og image)

onsidaon e Social Media o9

OrsdoBiasunmwida:niw iodaeiuBovuon SEO na:donunacunariniiaiuisalkaasuniwld (alt tag)

DllUUWﬂEIUTH:»!lﬂ1r.-imfruT::iLTa'm snnsanSivadadoould (Subscription Form)

OO00O00O0O000a0

miuuwasulRdihsumSuTsdawisndocdald (Contact Form)

TESTING

asJvaoumsiaounardSuuulafio

OsavdaumMsIaauHardISuuunAuE&

Q5I9E0UMSIANYHAVULIUSIIUDSET0Y) 1w Chrome, Safari, IE na: Firefox 10udu
assvasudridtoe lunnrdisawisaldowld

asaudamsnaaonavavdoiifagnuilunssuu Facebook

OoOooO0o0ooao

naaaunisioiuvouivuwosy il‘fﬁ Subscription Form lia: Contact Form)

SECURITY, SPEED, OPTIMIZATION

uunalwduoosunwuuidudnouikuau (Hoidn Bo8 - Tuadsifiu 1 MB)
asI9aau Username / Password dno7 TROADwWUaoards Tunasid Admin, Administrator, Webmaster k3o fionlddae
mnisdado S50 Certificates (https://) IRaAIILUaDAT

Oo0Ooano

Dnisduinat Backup dayauuSuliogadvaus sdwdosduatka: 1 Aso
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1. 270uwWun1Isn Inbound Marketing Lotoi e

nsnaukuiiudiundAyigalunisyin Inbound Marketing T9RUAzARITUAINNTALTN

wune TadhvunefinessradlugUuuuuas SMART Goal Tnevi
S (Specific) NMEAUTIMNERLLIRNIZIANZAS

M (Measurable)  nisaaithwanauuuinuale

A (Attainable) nssathmnsuuuanwnaunawazidulyineg
R (Relevant) nsfathmaneiineddasiugsiivasan
T (Timely) M2ALUNANNELULINIFINNATZEZLIAN
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Content

Distribution

Context
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