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SKILLS FOR
COOPERATION,

Why is VDO?

W ANISUEALBUNU New Feed
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- Joyanauiu vilvnesdsiudsanuaulaseguulnle

- Buwmesiliauazsnm vilinisialessulatlidudymdnsaly

- Facebook #3199ana3nuiiauuayulnlaLinaudadunu Youtube

Think about it. People remember...
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" 20% 30% 70%

20% of what they hear  30% of what they see amazing 70% of
what they see & hear!




VDO Storytelling

Objective Ava3IngUszasd (Mluvinly)
Plot (What if + How to + Question)

nformation 5W + 1H

-orm and Style
Mood and Tone

Platform

Audience ..
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1. Facebook

(\iiau §u nszdu uansa ,one Key Message)

2. Youtube
(w2aya 319 a1q ,many Key Message)
3. IG

(gl d23Im191 ANEIRN )

Key Message unuaasiZasiaz@aans
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Storytelling for Viral VDO.
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VLOG siluuvaasinlainanisiszandnnugaalmal

V0og (video + blog / video + log) l3ain 9aan wsa 2aan

e 3AlawanEas (Video Storytelling)
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Vlog - Multitasking skill
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YUNDUNITNANIALD 3P

1. IUABUNISINI8NU (Pre-Production)
® N15219UKNU 8aan 5W + 1 H

What: fM7UAEd 38915090 1s
Who: nguilhmnedulas/dunivallas
Why: Saguszasa vinluvily
Where: @n1uiianevin iuiluu
When: anaviiialug
How: g1gvinagnals
v v v v
*  ASAUATIMNTIYA/5AUTINYBYA

2. Yupeunsaes1 (Production)
Futuneunsaeyauun WMATIANITAIEAINFIE TUTINAIN/FEN Fun1wel
3 FUNDUNEINITELIN (Post-Production)
Husumeuvesnisdasodisunm wagld Sound / Effect / Graphic /Title
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WANNIILABUUN Story is Everything P 1
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THAILAND FOCUS
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3.5mm

J i}

f TRS TRRS
S/

2.5mm with MIC

mae/ Microphone

Tuanuuniudnide wazuuulsgns

. Rode smartLav+ lavalier lufuiiudnide
e BOYA BY-M1 uduilunlnide

e  Boya wireless ud ju BY-WM4-6-8
Tuayn / lua Shot Gun
Internal Mics (saaanganis)

*laantunnidgslunFaunamninazitluldls

Q






W (@a@le / LED / narssssuaa)

N1SARNLLE

ANYUZUDILLE
1. waaLA9 (Hard light) wanLse-89059
2. wagya (Soft light) Yaeidu-reflex

Hard light Soft light

Hard light / Soft light



Good lighting is crucial for a good video!

* A1AUBNFNIUNTEA LAIFENDY / LLﬁQ‘lﬂ:lﬂ\'iﬁ / NSERULA



Background
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Background

winiflu Backdrop lifiansuzanspuanuazailim Perspective
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vandeluanale arugiunld Ae 119 A1-mn A (Eelidinainuga)
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Make Up & Clothes

i Be‘fore After

SHine free, redness rediieed, under eye bags reduced!

Simple and classic styles always work best
NO SMALL PRINTS! — they make the image shake on screen



Composition asnilszneusn

SHOOTING & EDITING VIDEO: SHOT COMPOSITION

RULE OF THIRDS
HEAD ROOM
LEAD ROOM




Angle

e Normal (Eyes)angle shot

* high angle shot

 Low angle shot

as1qm nesAzAn sarawut.thong@gmail.com



Shot sizes

Wide Shot (WS)
Medium Shot (MS)
Close-up Shot (CU)

Patterns

Pan
Tilt
oom

Dolly
Truck

Handheld
Time laspe

"~ VERY LONG SHOT VL5

MID SHOT WS

dl v U = :// v d; o
*  NIARAUNADY ADINqARIGL - LAREY - A - TWE
Tadderlan




Filming

Shot many shots to make sequences
(DNYUAY EEY AT insert LR Aunn 1Ay iHadmsa)

10 Second clips

e Stabilize the device

e Sneaker zoom

e Start with introducing yourself

e NO “1-2-3 Action”

e Shot Horizontal

437196 nesrzA1 sarawut.thong@gmail.com



Talking Head

Talking Head Video

example

Scott Dawkins
Faunder arnd principal achidor
Griflin Financial Services




SPEAK nguviamsna

S (Strategy) svimnilscass
P (Priority) ansuizassn
E (Emotional) g51sisaesanszunnasuni

A (Audience) 3annquiinmane

K (Keyword) Key Message
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1. Body Language (n1u1nng aaesn Tustin n1enie)
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2. Eye Contact

* 1 ANAUANADY ALNNAINLNAILAILAZ AL

* szanaNaINIUNNINA 1 5in 1

(Interpersonal Communication

or Face-to-face Communication)
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3. 1AL ANEN LASNATA

* Ui WARNEITNTIRFLN
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* areUfduiusiumug
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* panlafaleINATY udaiutlsausila
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Contact Me
088-666-1532

M sarawut.thong@gmail.com

Digital Media St.
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